
Addressing Livelihood and Food Security Issues of 

Tribal/Rural Producers: An Alternative Development 

Paradigm 
 

 In the tribal regions of Odisha, a significant proportion of the rural population 

depends on agriculture, forest-based livelihoods, and traditional artisan skills for 

sustenance. In recent years, several NGOs have launched initiatives to improve the 

economic conditions of these communities through micro-enterprise development and 

income generation activities (IGPs), particularly by organizing Self-Help Groups 

(SHGs). While these efforts have yielded some success, they have also exposed deep-

rooted systemic issues—most notably, the absence of robust backward and forward 

linkages, inadequate market research, and a scarcity of professional managerial skills. 

 

 Despite growing experience in promoting rural enterprises, NGOs continue to 

struggle with sustainable market integration for rural products. A major challenge lies 

in the fragmented nature of these efforts. There is minimal networking or knowledge-

sharing among NGOs engaged in rural marketing, resulting in repeated mistakes and 

missed opportunities. Furthermore, the lack of a clear policy framework or 

coordinated approach to market intervention hinders the scaling up of successful 

models. As a result, the immense potential for sustainable livelihoods through 

market-based solutions remains largely untapped. 

 

Need for a Professional Market Intervention Approach 

 

 Studies indicate that the motivation and productivity of rural producers increase 

significantly when they are assured of sustainable and fair market access. In contrast 

to urban marketers who benefit from professional marketing strategies and real-time 

market intelligence, tribal producers remain isolated from these advantages. As global 

demand rises for eco-friendly and organic products, tribal communities—whose 

agricultural and forest produce are largely organic by default—stand to benefit if they 

are empowered with the right tools and information. A strategic and professional 

market intervention by NGOs can bridge this gap and transform these communities 

from subsistence producers to active market participants. 

 

Challenges Faced by Tribal and Rural Producers: 

 

 The root causes of persistent poverty and food insecurity among tribal communities 

can be traced to several interlinked challenges: 



 Degradation of Natural Resources: Overuse and neglect of common property 

resources have eroded the ecological base of rural livelihoods. 

 Seasonal Vulnerabilities: Irregular income patterns lead to chronic malnutrition, 

starvation, and indebtedness. 

 Impact of Economic Liberalization: Globalisation and structural reforms have 

exposed rural producers to market fluctuations without adequate protection or 

support. 

 Market Exploitation: The lack of reliable market information and dependence on 

exploitative intermediaries prevent fair pricing of produce. 

 Low Risk Capacity and Confidence: Especially among women, limited access to 

credit, knowledge, and entrepreneurial support stifles the optimal use of available 

resources. 

 

Scope and Emerging Opportunities 
 

 Despite the challenges, there is considerable untapped potential: 

 Diverse Livelihood Base: Tribal communities are engaged in agriculture, forestry, 

livestock rearing, and artisanal activities. Opportunities exist for crop diversification, 

especially in minor millets, pulses, oilseeds, and off-season vegetables. 

 Organic Advantage: Much of the produce is inherently organic. However, farmers 

lack awareness of best practices, certification processes, and market demand for 

organic products. These products are still sold at prices equivalent to those of 

conventionally grown produce. 

 Growing Market Demand: Urban and health-conscious consumers increasingly prefer 

organic products, offering price premiums of 40–60% if products are marketed 

effectively. 

 Limited Chemical Use: Only about 10% of farmers use chemical fertilizers and 

pesticides, providing a strong base for organic farming promotion. 

 Access to Credit: Tribal producers largely depend on high-interest informal credit 

sources (60–120% annually), highlighting the need for accessible and affordable 

formal financial services. 

 

Way Forward: An Alternative Paradigm for Development 
 

 A paradigm shift is necessary—from welfare-oriented approaches to market-driven, 

rights-based development. NGOs and development agencies must: 

 Facilitate Producer Collectives: Encourage the formation of producer groups, 

cooperatives, and federations to improve bargaining power and economies of scale. 



 Promote Market Literacy: Train producers on pricing, quality standards, consumer 

preferences, and certification processes. 

 Strengthen Market Linkages: Forge direct links with urban markets, e-commerce 

platforms, and niche international markets. 

 Enable Policy Support: Advocate for policies that recognize and incentivize organic 

and eco-friendly production. 

 Provide Financial Inclusion: Link producers to affordable credit and insurance 

schemes to reduce dependency on exploitative moneylenders. 

 By building local capacities, fostering collective action, and embedding professional 

marketing into grassroots development, it is possible to empower tribal and rural 

communities to secure sustainable livelihoods and food security. This represents not 

only an alternative development paradigm—but a more equitable and inclusive one. 

 One of the major constraints faced by tribal producers is their entrapment in 

exploitative informal credit and market systems. Tribal producers are often compelled 

to sell their produce to informal credit agents who also act as traders and 

moneylenders. These agents rarely follow standard metric systems for weights and 

measures, leading to losses of 40 to 50 percent in produce during transactions. In 

many cases, the producers are forced to engage in green selling—selling standing 

crops before harvest—or distress selling immediately after harvest, primarily to repay 

high-interest loans or access new credit. 

 This informal lending has become a lucrative enterprise for local moneylenders and 

traders, who often encourage tribal producers to adopt high-input farming practices. 

The push for greater use of chemical fertilizers, pesticides, and hybrid seeds has 

significantly increased the demand for credit. However, this shift in agricultural 

practices has not translated into sustainable improvements in income for the 

producers. Instead, it has deepened their dependency on exploitative intermediaries, 

further marginalizing them in the absence of institutional market linkages and 

affordable credit options. 

 The transformation from traditional organic farming to chemically-intensive 

agriculture has also compromised the organic character of tribal production systems. 

Various agencies, operating through informal credit networks, have introduced 

fertilizers and pesticides to tribal producers without providing proper guidance on 

their balanced and safe use. A recent study among tribal farmers indicated that none 

of the 500 sampled users of fertilizers and pesticides had knowledge about 

appropriate application techniques. In fact, over 60 percent of these farmers reported 

a decline in crop productivity due to overuse of inputs, which has further degraded 

soil health and increased vulnerability to pests. 

 Moreover, there has been no significant rise in incomes due to this chemical-based 

transition. On the contrary, the risk of crop failure has increased, and producers have 

become more dependent on traders—not just for credit, but also for marketing their 



produce. Those who managed to secure higher yields faced other challenges: 

increased debt due to input costs, more intense pressure to sell under duress, and 

greater exposure to unfair trading practices. As surplus production flooded the local 

markets, traders used their dominant position to dictate unfavorable terms regarding 

pricing, transportation, weighing practices, and timing of purchases. This power 

imbalance left the tribal producers with little negotiating capacity and deepened their 

economic distress. 

 In light of these challenges, it becomes imperative to rethink the prevailing 

development paradigm and advocate for an alternative approach that prioritizes the 

dignity, agency, and sustainability of rural and tribal producers. This calls for 

professionalised market interventions by NGOs that not only facilitate access to fair 

and remunerative markets but also strengthen backward linkages, such as capacity 

building in sustainable agriculture, organic certification, and credit support through 

formal institutions. Establishing collective marketing platforms, producer 

cooperatives, and direct-to-consumer channels such as farmer markets or digital 

marketplaces can enable tribal producers to reclaim their agency in the value chain. 

 Furthermore, the revival and promotion of organic farming practices aligned with 

traditional knowledge systems can serve as a cornerstone of ecological sustainability 

and market differentiation. With global markets increasingly valuing eco-friendly and 

organically grown products, tribal producers have a unique opportunity to tap into 

niche markets. However, this requires coordinated efforts in market research, product 

branding, policy advocacy, and capacity building at the grassroots. 

 The absence of a shared platform for NGOs working on income generation and rural 

marketing initiatives remains a critical gap. Networking among such organizations, 

along with knowledge exchange on best practices, managerial innovations, and 

market intelligence, can significantly enhance the impact of interventions. The 

development of a clear policy framework that supports sustainable market 

engagement of tribal and rural producers is urgently needed—one that integrates 

economic viability with ecological sensitivity and social justice. 

 Only then can we move towards a development model that ensures food security and 

livelihoods for tribal communities—not through dependency, but through 

empowerment, dignity, and inclusion in a just and equitable marketplace. 

A PRODUCER-FRIENDLY MARKET INTERVENTION SYSTEM: AN 

ALTERNATIVE DEVELOPMENT PARADIGM 

 

 In light of the persistent challenges faced by tribal and rural producers—ranging from 

exploitative informal credit systems to unsustainable agricultural practices and poor 

market access—there is an urgent need to articulate and implement an alternative 

development paradigm centered on producer-friendly market interventions. 



These interventions must go beyond conventional livelihood programs and embrace a 

rights-based, market-oriented, and ecologically sustainable approach. 

 

Building a Collective Vision through NGO Networking 

 

 A strategic dialogue among NGOs involved in the marketing of rural produce is 

essential to frame this alternative paradigm. A network of grassroots organizations 

can function as a collaborative platform to share learnings, build synergies, and 

advocate for systemic changes in market governance. By pooling resources, expertise, 

and experiences, NGOs can co-develop a roadmap for inclusive rural marketing that 

serves the interests of producers rather than intermediaries. 

 

Ensuring Fair Pricing and Arresting Distress Selling 

 

 At the core of the proposed intervention system is the principle of fair pricing, 

which values the labour, time, and ecological stewardship of the producers. This 

requires: 

 Establishing community-based procurement systems at local levels to directly 

purchase produce at remunerative prices. 

 Developing storage infrastructure (e.g., cold chains for perishables, warehouses for 

grains and non-perishables) to increase the shelf-life of products and provide 

producers the option to sell at favorable market conditions. 

 Promoting producer cooperatives and Farmer Producer Organisations (FPOs) 

that can aggregate, negotiate, and bargain for better terms in procurement and 

marketing. 

 These measures are essential to curb the rampant practice of distress selling and offer 

small and marginal producers a degree of market resilience. 

 

Navigating Globalisation, WTO Reforms, and Fair Trade 

 

 In an increasingly globalised world, rural producers face the dual threat of market 

volatility and policy uncertainty—especially in the wake of WTO reforms that may 

push for further liberalisation of agricultural markets. Small producers often find 

themselves ill-equipped to compete with subsidised imports or meet international 

quality standards. 

 In this context, Fair Trade frameworks offer a viable alternative by ensuring: 

 Guaranteed minimum pricing. 

 Long-term buyer-seller relationships. 

 Social premium for community development. 

 Ethical and environmentally sustainable production standards. 



 NGOs must collectively advocate for mainstreaming fair trade principles in 

domestic and export-oriented markets and push for protective policy measures that 

shield small producers from adverse impacts of global market reforms. 

 

Capacity Building of Producers and NGO Ecosystem 

 

 To sustain market interventions, a multi-tiered capacity-building strategy is 

essential. This should include: 

 

NGOs Involved in Income Generating Programs (IGPs): 

 

 Training in business development, market analysis, and brand positioning. 

 Strengthening managerial and financial systems to scale IGPs. 

 

Primary Producers and Producer Organisations: 

 

 Exposure to improved organic farming methods that increase yields while 

maintaining ecological balance. 

 Training on post-harvest management, value addition, and basic entrepreneurial 

skills. 

 Encouragement of leadership roles among women and youth within producer groups. 

 

Extension Services and Infrastructure: 

 

 Investment in decentralized extension systems that demonstrate sustainable practices 

through field schools and community-based trainers. 

 Development of business development services (BDS) including legal support, 

digital marketing, branding, and packaging services. 

 Strengthening market intelligence systems to provide real-time price and demand 

data to producers. 

 

Key Modalities to Sustain the Effort 

 

 To institutionalize the vision of sustainable and equitable marketing, specific 

modalities should be put in place: 

 Producer-friendly Procurement & Storage Systems: Establish local procurement 

hubs equipped with appropriate weighing mechanisms and quality grading systems. 

These hubs must be accessible, transparent, and managed by producer institutions 

with NGO facilitation. 



 Preserving the Organic Character of Tribal Agriculture: Support mechanisms 

should be introduced for organic certification, documentation of traditional practices, 

and prevention of chemical input infiltration through policy advocacy and regulation 

of informal credit channels. 

 Increasing Yield through Improved Organic Practices: Scale demonstration plots, 

farmer exchange visits, and organic training camps to promote composting, bio-

pesticides, and indigenous seed banks. 

 

Value Addition & Profit Sharing: 

 Set up small-scale processing units near the point of production for drying, grading, 

packaging, and branding. 

 Facilitate direct marketing through farmers’ markets, urban organic outlets, and e-

commerce platforms to connect with conscious consumers. 

 Ensure profit-sharing models where producers receive a share of the final value of 

the product rather than just the raw produce cost. 

 

CONCLUSION 

 

 The marginalization of tribal and rural producers in the existing market systems is not 

merely an economic failure but a reflection of developmental injustice. Addressing 

this requires a transformative approach that challenges exploitative market 

structures and invests in community-led, ecologically sound, and economically 

viable alternatives. 

 The alternative development paradigm outlined here prioritizes: 

 Collective ownership and governance of market systems. 

 Sustainable agricultural practices grounded in local knowledge. 

 Strong institutional support mechanisms led by empowered NGOs and producer 

groups. 

 Integration of tribal products into mainstream and fair trade markets through ethical 

branding and certification. 

 To take this forward, it is recommended that: 

 A national or regional consortium of NGOs working in IGPs and rural marketing 

be formed. 

 A model pilot program on producer-friendly market intervention be designed and 

implemented in selected tribal districts. 

 A policy white paper be developed to influence state and national policies on fair 

trade, organic promotion, and tribal market systems. 

 Regular knowledge-sharing workshops and learning exchanges be organized 

among stakeholders. 



 By reimagining market linkages not as transactions but as relationships of solidarity 

and justice, we can ensure that tribal and rural producers are not left behind—but 

rather, lead the way in shaping a sustainable and inclusive rural economy. 

 

Recommendation: 
 

A Producer-Friendly Market Intervention System: An Alternative Development 

Paradigm 

 

1. Context and Rationale 

 

Tribal and rural communities in Odisha are trapped in cycles of poverty and food 

insecurity, despite being rich in natural resources and traditional knowledge. While 

NGOs have made notable strides through Self-Help Groups (SHGs) and Income 

Generation Programs (IGPs), these efforts often falter due to: 

 

 Weak backward and forward market linkages. 

 Fragmented NGO efforts lacking coordination. 

 Inadequate access to fair, formal markets. 

 Dependence on exploitative informal credit systems. 

 Inappropriate agricultural practices pushed by market agents. 

 

2. The Problem at a Glance 

 

Challenge Impact 

Degraded natural 

resources 

Diminished productivity, increased 

vulnerability 

Exploitative market 

intermediaries 

Unfair pricing, green/distress selling, producer 

disempowerment 

Poor knowledge of 

market demands 
Inability to tap into organic/niche markets 

Inadequate financial 

services 
High-interest informal loans, debt cycles 

Fragmented NGO 

initiatives 
Reinventing the wheel, low impact scaling 

Transition to chemical-

intensive farming 

Soil degradation, loss of organic niche, input-

dependence 

 

3. The Alternative Paradigm: Key Components 

 

A. Building a Collective Vision through NGO Networking 



 

 Form a state-level network of NGOs to coordinate rural marketing efforts. 

 Share best practices, innovations, and market intelligence. 

 Advocate for pro-producer policies collectively. 

 

B. Strengthening Producer Collectives 

 

 Establish and promote Producer Groups, FPOs, and Cooperatives. 

 Empower collectives to aggregate produce, negotiate terms, and manage value 

chains. 

 Encourage leadership among women and youth. 

 

C. Fair Pricing and Market Resilience 

 

 Launch community-based procurement centres for direct produce purchase. 

 Invest in storage and cold chain infrastructure. 

 Facilitate direct-to-consumer channels (e.g., e-commerce, farmer markets). 

 

D. Organic and Ecological Farming Revival 

 

 Train producers in traditional organic practices and input optimization. 

 Link producers to organic certification bodies. 

 Conduct market sensitization on eco-friendly product value. 

 

E. Access to Affordable Credit and Insurance 

 

 Connect producers to formal financial institutions and inclusive insurance 

schemes. 

 Replace informal lenders with SHG-linked credit mechanisms or producer 

credit cooperatives. 

 

F. Mainstreaming Fair Trade and Global Integration 

 

 Introduce Fair Trade models for domestic and international marketing. 

 Ensure ethical sourcing, minimum price guarantees, and social premiums. 

 Build capacity to meet WTO quality standards and traceability norms. 

 

4. Capacity Building and Knowledge Infrastructure 

 

For NGOs: 

 

 Training in market research, branding, and supply chain management. 

 Institutional strengthening for scaling IGPs professionally. 

For Producers: 

 



 Field-based training in post-harvest processing, value addition, and enterprise 

development. 

 Promoting farmers’ schools and community trainers. 

 

For Ecosystem Actors: 

 

 Establish decentralized extension systems for sustainable agriculture. 

 Support grassroots business incubation hubs and e-platforms. 

 

5. Policy Advocacy and Institutional Alignment 

 

 Develop a comprehensive policy framework on rural market interventions. 

 Push for inclusion of tribal producers in MSME schemes, credit subsidies, and 

organic farming missions. 

 Engage with state and national level ministries (Agriculture, Tribal Affairs, 

MSME, Rural Development). 

 

6. Outcomes and Impact Indicators 

 

Desired Outcomes Indicators 

Reduced distress selling % of produce sold via formal/collective marketing 

Increased producer incomes 
Avg. net income per household/year from 

marketed produce 

Enhanced financial inclusion 
% of households with access to formal credit and 

insurance 

Growth in certified organic 

production 
Area under certified organic cultivation 

Empowered producer 

organizations 

No. of active FPOs/cooperatives and their 

turnover 

 

7. Conclusion 

 

This proposed paradigm shifts from welfare to producer empowerment, from 

dependency to market agency, and from fragmented outreach to collective strength. By 

enabling tribal and rural producers to reclaim control over their livelihoods and 

resources, we not only ensure food security but foster an inclusive, dignified, and 

resilient rural economy. 

 

"Empowering producers is not just an economic strategy—it is a justice imperative." 



 


